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Welcome.

Discover the Power of Tagline Copywriting Design

In a busy world, a great tagline does more than just describe your business. It captures 
your entire brand story in a few powerful words, making you instantly recognizable and 
unforgettable. A well crafted tagline acts as the core of your brand's voice, sticking with 
customers long after they have moved on.

At Round Table Agency, we specialize in creating taglines that get to the heart of what 
you do and connect with your audience. Our approach mixes strategic thinking with 
creative insight to turn your big ideas into a short, impactful phrase. This overview 
outlines our commitment, our process, and our passion for finding the words that will 
define your brand.

Why Is a Great Tagline Important?

An effective tagline is simple, memorable, and true to your brand's promise. It sums up 
your unique value and ensures that core idea is present in everything you do. A good 
tagline anchors your marketing efforts, clarifies your message, and builds a lasting 
connection with your audience.

Effective tagline copywriting:

•	 Distills your entire brand promise into a memorable phrase

•	 Creates instant brand recognition and recall with your audience

•	 Gives your team a clear, guiding statement for all marketing efforts

•	 Sets you apart from the competition with a unique and ownable idea

Our goal is to craft a tagline that becomes synonymous with your brand. We aim to 
deliver a concise, powerful, and authentic phrase that not only grabs attention but also 
builds lasting value for your business.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Simple. Memorable. Powerful.

At Round Table Agency, we believe that creating the perfect tagline is a deeply personal 
process. Every brand has a unique voice and a core promise that deserves to be 
captured. Here’s how we shape our approach to find the words that define you:

•	 Collaboration: We partner with you to truly understand your brand’s heart and soul. 
Your insights guide our creative journey from start to finish.

•	 Distillation: We drill down to the core of your message, stripping away the noise to 
find what truly matters.

•	 Creativity: Our team explores countless angles and ideas, blending sharp strategy 
with creative wordplay to craft a line that sticks.

•	 Transparency: We believe in clear and honest communication, keeping you 
involved and informed as your new tagline takes shape.

Here’s a quick look at how we put these values into practice to design your perfect tagline.Approach.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Defining Your Brand’s Essence

Purpose
A tagline is your brand’s soul in a sentence. Before we write a single word, our first step is 
to uncover that soul. We focus on understanding your identity, your promise, and the one 
thing you want to be known for.

Methods
We start with a real conversation, either over a call or in person. We ask questions 
designed to get to the core of your brand, such as:

•	 What is the single most important promise you make to your customers?

•	 What feeling or emotion do you want your brand to evoke?

•	 Who are you speaking to, and what do they care about most?

•	 What truly makes you different from everyone else in your space?

•	 Are there any words or ideas that are essential to your brand, or any that are 
completely off limits?

What We Collect
•	 Your brand's origin story, its mission, and its long term vision

•	 Details about your core products or services and what makes them special

•	 Information on your ideal customers and what drives their decisions

•	 Your existing brand voice, key messaging documents, and style guides

•	 Examples of taglines you admire and dislike, along with your thoughts on why

Your Role
Your open and honest input is the most important part of this process. We encourage 
you to share your vision, your stories, and your gut feelings. The more we understand 
what makes your brand tick, the better the final tagline will be.

Result
A shared vision. By the end of this phase, we deliver a clear and focused creative brief. 
This document acts as our shared blueprint, ensuring the tagline we build together is a 
perfect reflection of your brand.Discovery.St

ep
 1

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Research.St
ep
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Mapping Your Brand’s Landscape

Purpose
A great tagline doesn't exist in a vacuum. It needs to stand out and claim its own space in 
the minds of your customers. We dive into your market to understand the conversations 
already happening, which helps us find a unique territory for your brand to own.

What We Do
•	 Industry Analysis: We look at the common promises and clichés in your sector. 

This helps us avoid creating a tagline that sounds like everyone else and instead 
carve out a fresh perspective.

•	 Competitive Assessment: We analyze the taglines of your key competitors. We identify 
the positions they hold so we can find a strategic opening for your brand message.

•	 Audience Resonance: We pinpoint the core values and language that truly connect 
with your audience. What idea will they find most compelling and memorable?

•	 Identifying Ownable Themes: We synthesize our research to pinpoint broad 
conceptual themes and territories that are unique, authentic to your brand, and 
available for you to own.

Deliverable
You receive a clear summary of our findings. This includes an analysis of competitor 
taglines, a map of common industry ideas, and our recommended conceptual directions 
for your new tagline.

Your Role
Review the strategic report and share your thoughts. Your feedback at this stage is 
crucial. It confirms that we are all aligned on the direction before we begin the creative 
writing process.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Strategy.St
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Crafting Your Brand’s Unique Voice

Purpose
With our strategic foundation in place, this is where the creative magic begins. Our goal 
is to translate our shared vision into tangible creative directions that will lead us to the 
perfect tagline.

Activities
•	 Defining the Core Idea: We pinpoint the single, most powerful idea the tagline 

must communicate. This becomes our creative North Star, ensuring every option is 
strategically sound.

•	 Exploring Tonal Directions: Our team develops 'tone territories' showing how 
different personalities could come to life. We explore options from witty and bold to 
elegant and reassuring, using word clouds and sample phrases.

•	 Developing Initial Concepts: Based on the core idea and tone, we begin writing. 
We craft a handful of distinct tagline concepts, each taking a different creative path 
to express your brand’s promise.

Our Approach
We believe creativity thrives within smart constraints. We use the strategic brief to guide 
our brainstorming, focusing on creating taglines that are not only clever but also deeply 
authentic to your brand and meaningful to your audience.

Your Role
You review the core idea, the tonal directions, and our initial concepts. Your feedback is vital 
here. It helps us refine our focus and confirms we are moving in a direction that feels right for 
your brand before we develop the final set of tagline candidates.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Concept.St
ep
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Crafting the Words That Define You

Purpose
This is the stage where strategy becomes tangible. Our team now focuses on translating 
the approved creative direction into a curated selection of powerful, memorable tagline 
options for your brand.

Our Team in Action
•	 Creative Exploration: We begin with intensive brainstorming sessions, playing 

with words, rhythms, and different linguistic styles to capture the essence of your 
brand’s voice.

•	 Broad Drafting: We generate a wide range of potential taglines. This phase is about 
quantity and creative freedom, allowing us to explore every possible angle without limitation.

•	 Curating the Shortlist: We meticulously filter every option against our strategic 
brief. We debate, refine, and select only the strongest contenders to move forward.

Key Considerations
•	 Is the tagline simple, clear, and easy to remember?

•	 Does it capture the core promise of your brand?

•	 Is it distinctive and ownable in your market?

•	 Does it feel authentic and true to your brand's personality?

•	 Will it stand the test of time?

Your Role
We don’t present the hundreds of raw ideas, but instead, we bring you the curated 
shortlist of our strongest options. Your role is to review these candidates, share your 
gut reactions, and provide the crucial feedback that will help us identify the perfect 
tagline together.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Rendering.St
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Selecting Your Brand’s Signature Line

Purpose
This is the final, collaborative step. We move from a shortlist of strong contenders to 
the one perfect tagline that will define your brand. The goal is to make a confident and 
strategic choice that will serve you for years to come.

Our Refinement Process
We present the curated options, walking you through the strategic thinking and creative 
Spark behind each one. We guide a conversation to explore how each tagline sounds, 
how it feels, and how well it captures the future of your brand. Our job is to facilitate 
clarity and help you reach a clear decision.

What We Provide
You receive a final presentation showcasing the top two or three tagline candidates. 	
For each one, we provide:

•	 A clear rationale explaining its strengths and strategic alignment.

•	 "Say it aloud" tests and contextual examples of how it could work on your website 
or in social media.

•	 A summary of how it positions you distinctly within your market.

Future Proofing and Due Diligence
Our process includes a preliminary check for obvious trademark conflicts or linguistic 
issues. We ensure your chosen tagline is not only effective but also durable and 
appropriate, giving you a strong foundation to build upon.

Your Role
Your role is to immerse yourself in the final options. We encourage you to live with 
them, share them with trusted team members, and feel which one best represents your 
brand's true north. Ultimately, you provide the final approval, selecting the words that will 
become your signature.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Presentation.St
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The Tagline Selection Session

The Presentation
In our final review meeting, we present the curated shortlist of taglines. For each of our 
top contenders, we will provide:

•	 The strategic thinking behind each option and how it captures the essence of your 
brand promise.

•	 Real world mockups to help you visualize how the tagline looks and feels on your 
website or in a social media profile.

•	 A clear breakdown of the personality and emotional impact each tagline is 
designed to create.

Our Promise
We know a tagline is a small set of words that does a very big job. We don’t just aim for 
clever. We present options that are built on sound strategy, crafted for memorability, and 
designed to be an authentic and ownable asset for your brand.

Your Role
•	 Listen to how each option sounds. A great tagline has a natural rhythm when said aloud.

•	 Share your gut reactions. We want your honest and immediate feedback on what 
resonates with you.

•	 Ask questions. This is a collaborative discussion to explore every detail and ensure 
total confidence in the final choice.

Moving Forward
Your feedback from this session is the final piece of the puzzle. Based on your direction, 
we will perform any final polishes on the selected tagline to ensure it is perfect before 
delivering the final files and guidelines.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Revisions.St
ep
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Perfecting Your Chosen Tagline

Purpose
This final step is less about big changes and more about absolute confidence. We 
perform a final polish on your chosen tagline, making any small but crucial adjustments 
to ensure it is flawless, durable, and ready to represent your brand everywhere.

The Polishing Process
•	 We review the selected tagline for any final opportunities to enhance its impact. 

This may include tiny word choice adjustments or checking the rhythm and flow 
when spoken.

•	 We ensure the grammar and punctuation are impeccable in all potential uses.

•	 Our team completes a final check for any hidden negative connotations or awkward 
phrasing, ensuring your message is always clear and positive.

Practical Testing
Before we sign off, we make sure the tagline performs well in real world scenarios.

•	 We test its visual relationship with your logo at various sizes.

•	 We check how it reads on a busy advertisement versus a simple social media profile.

•	 We consider its audio impact for potential radio spots or video voiceovers.

Ensuring Flexibility
We verify that the tagline is built to last and adapt.

•	 Does it work as a social media hashtag?

•	 Is it concise enough for merchandise or packaging?

•	 Does it avoid slang or trends that might quickly become dated?

Your Role
Your role is to give the final sign off. We ask you to review the polished tagline in its final 
form and provide your definitive approval, confirming you are completely confident and 
excited to launch it as the voice of your brand.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Delivery.St
ep
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Your New Brand Tagline, Ready to Launch

What You Receive
A final delivery package containing everything you need to use your tagline with 
confidence and consistency:

•	 The finalized tagline in multiple document formats (PDF, DOCX) for easy sharing 
and integration.

•	 A Tagline Usage Guide detailing brand voice, capitalization rules, and contextual 
do's and don'ts.

•	 Visual examples showcasing primary and secondary logo lockups to guide your 
design team.

•	 A statement confirming full ownership and commercial rights to your new brand asset.

Ongoing Support
Our partnership doesn’t have to end here. We provide:

•	 Guidance for your team on how to successfully roll out the new tagline across all brand 
touchpoints, from your website to your social media bios.

•	 Continued collaboration for future projects, such as developing campaign slogans that 
complement your new foundational message.

Protecting Your Investment
A tagline is a valuable long term asset. We recommend two key actions:

•	 We strongly advise consulting with legal counsel to officially trademark your new 
tagline. A formal legal search and registration is the most important step to protect it.

•	 We can help you establish simple brand audits to ensure the tagline is always used 
correctly, building recognition and value over time.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Beyond the Tagline.

Building Your Brand Voice

A great tagline is the anchor for all your future messaging.

As your brand grows, we help you build on that foundation by creating:

•	 Campaign slogans that extend the spirit of your tagline for specific promotions.

•	 Core messaging pillars that break down your tagline's promise into key benefits 
and talking points.

•	 Boilerplate copy for your social media bios, company profiles, and sales materials.

•	 A comprehensive brand voice guide built from the personality established by your tagline.

•	 Elevator pitches and value propositions that quickly communicate the core idea 
behind your brand promise.

The goal is to transform your tagline from a simple phrase into the strategic heart of all 
your brand communications.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Case Studies.

Tagline Design in Practice

Case Study: Wedding Photographer in Detroit
•	 Challenge: A photographer’s portfolio wasn't enough to stand out in a saturated market. 

She was forced to compete on price because her brand message was too generic.

•	 Approach: We repositioned her as a storyteller who captures authentic, 
unscripted emotion. The new messaging moved away from the idea of posing for 
photos and toward preserving genuine moments.

•	 Result: She began attracting higher-paying clients who sought out her specific 
style. This allowed her to raise her rates and establish a strong reputation as a true 
artist in her field.

Case Study: Grocery Store in Detroit
•	 Challenge: A local grocer couldn't compete with the prices of large supermarket 

chains. Their general claims of "quality" failed to convince shoppers to make a 
special trip.

•	 Approach: We built a new brand identity focused exclusively on their strongest 
asset: direct relationships with local farms. The marketing narrative was 
changed to highlight ultimate freshness and community connection.

•	 Result: The store became a destination for customers who valued transparency 
and fresh food. Average spending per visit increased, and they earned positive 
press for supporting the local economy.

Case Study: Law Firm in Detroit
•	 Challenge: A law firm was perceived as intimidating and unapproachable. Their 

technical, jargon-filled marketing alienated the very people they were trying to help 
during a difficult time.

•	 Approach: We completely overhauled their brand voice to prioritize empathy, clarity, 
and partnership. The new messaging promised clients a supportive guide, not just a 
distant legal expert.

•	 Result: Consultations increased, with many new clients stating they chose the firm 
for its human-centered feel. They built a powerful reputation based on compassion, 
leading to a steady stream of referrals.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Insights.

Why Invest in Strategic Tagline Design?

The Heart of Your Brand Identity
A great tagline is much more than a catchy phrase. It’s the art of distilling your entire 
brand story, value, and personality into one memorable statement. A strategically 
designed tagline serves as the cornerstone of your identity, immediately telling the world 
who you are and what you stand for.

Effective tagline design:

•	 Builds instant recognition and makes your brand unforgettable

•	 Quickly communicates your core value and sets you apart from competitors

•	 Forges an emotional connection with your audience, making them feel part of your story

Common Pitfalls in Tagline Creation
Many taglines fall flat because they miss the mark in key areas:

•	 Generic Language: Using clichés or empty promises that could apply to any competitor

•	 Overly Complex: Trying to be too clever or abstract, leaving the audience confused

•	 Descriptive but Dull: Simply stating what your business does instead of capturing 
the benefit or feeling

•	 Hard to Remember: Lacking rhythm, memorability, or a unique quality that sticks in the mind

Partnering with a skilled copywriter transforms the process from guessing games to 
strategy. They ensure your tagline is sharp, memorable, and perfectly aligned with your 
goals, turning a small collection of words into a powerful and lasting brand asset.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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FAQ’s.

Frequently Asked Questions

How long does it take to develop a new tagline?
Most campaigns take between 2 and 4 weeks from our first chat to the final draft. The 
timeline really depends on the project scope and how fast we get feedback. We always 
work with your deadlines in mind to keep things moving.

How many tagline concepts do you present?
We deliver a curated set of 2 to 3 distinct tagline concepts. Each option comes with a brief 
explanation of the strategy behind it so you can see how it connects to your brand goals.

What if none of the initial ideas feel right?
That is perfectly fine and part of the creative journey. We include a round of revisions to 
refine the initial concepts or explore a new direction based on your thoughts. Our goal is 
to find the one that clicks.

What do you receive with the final tagline options?
You will get a polished presentation document. It will showcase the proposed taglines and 
explain the thinking behind each one, including the tone and target audience it speaks to.

What do you need from me to get started?
We begin with a discovery session to understand your business, audience, and goals. 
We will ask you about your brand’s personality, your unique selling points, and what you 
want the tagline to achieve.

Do you check if a tagline is already in use?
Yes, we perform preliminary searches to check for obvious conflicts online. However, 
we always recommend a formal legal trademark search with your attorney before you 
officially launch the tagline.

Once I choose a tagline, who owns it?
You do. After the final payment is settled, you have full ownership and intellectual 
property rights to the tagline you have selected. It is all yours to build your brand around.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Tips.

Tips for Making the Most of Your Tagline Design

•	 Be Honest About Your Vibe: Tell us about the personality of your brand. Is it playful, 
serious, inspiring, or comforting? A tagline should capture a feeling, so the more we 
understand your brand's spirit, the better.

•	 Look Beyond Tomorrow: A tagline is a long term asset, not a temporary slogan. 
Think about where you want your business to be in five years and choose a line that 
can grow with you.

•	 Share Your Gut Feeling: When you review the concepts, your initial emotional 
reaction is incredibly valuable. Let us know which options immediately click or 
which ones feel slightly off, even if you can’t say why.

•	 Let Go of Saying Everything: The goal of a great tagline is to be memorable, 
not to describe every single thing you do. Trust that a short, powerful phrase can 
communicate more than a long, detailed one.

•	 Say It Out Loud: The best taglines have a natural rhythm and are easy to say. Read 
your favorite options aloud to see how they sound and feel when spoken.

•	 Give It Some Space: Before making a final decision, try living with your top choice 
for a day or two. See if it stays with you and if it still feels like the perfect fit after the 
initial excitement wears off.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Our Story.

We are Round Table

We are Round Table Agency, a creative studio rooted in Detroit, Michigan. We craft brand 
identities — from naming and visual language to tone of voice and storytelling. We lead 
creative direction, design digital experiences, and build campaigns that connect. Along 
the way, we collaborate with strategists, developers, photographers, and musicians to 
help shape companies, products, and ideas into something meaningful.

What We Do
Brand strategy, Positioning, Naming, Identity design, Copywriting, Verbal identity, Logos 
& Marks, Guidelines, Editorial design, Art direction, Digital design, Motion, Social content, 
and Campaigns.

Why We Do It
We believe in design that speaks clearly. Work that is thoughtful, inclusive, and distinct. 
Work that simplifies the complex and brings clarity to the clutter. We aim to solve real 
problems — to make brands more useful, more beautiful, and more engaging.

How We Work
There’s no fixed framework here. No rigid models or fancy acronyms. Our process shifts 
with each project, because no two problems are the same. But one thing stays constant: 
our curiosity. We believe in digging deep — talking, listening, challenging assumptions. 
We pull ideas apart to understand them, then build something better together. Our 
method is simple: conversation, exploration, collaboration.

Welcome to the table.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Testimonials.

"We struggled for months to put our mission into words. They managed to capture the 
entire spirit of our brand in one short, memorable phrase. It immediately gave us the 
clarity we were missing."

– Alexandra P., Detroit

"The tagline they created for us was brilliant. It gave us a unique voice that cuts 
through the noise in a really crowded market. People finally remember who we are 
and what we stand for."

– Jenny C., Detroit

"I was amazed by how they turned our jumbled ideas into something so sharp and 
powerful. The final tagline felt like it was ours all along. The process was just as 
valuable as the result."

– Bradley K, Detroit

"Our new tagline has become the north star for our entire brand. It guides our 
marketing and instantly connects with our customers. It’s hard to imagine our 
business without it now."

– Greg C, Detroit

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=
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Thank you!

The Simple Path to a Powerful Tagline

Ready to capture your brand’s essence in one powerful line?

Here is our simple process:

1.	 Brand Deep Dive: We start with a conversation to truly understand your vision, 
your audience, and the unique feeling your brand creates.

2.	 Creative Exploration: Our copywriters develop a curated selection of taglines, 
exploring different strategic angles to find the perfect words.

3.	 Refine and Deliver: You choose the direction that resonates most, and we polish it 
until it’s perfect, delivering a final tagline ready to define your brand.

https://roundtable.agency/copywriting-tagline-detroit.html
mailto:info%40roundtable.agency?subject=

